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Preparing for the Worst: A Tabletop Exercise on Shooting Incidents (Room 119)

9:00am-10:00 am
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Soft Count: Theft and Embezzlement in the Count Room (Room 120)
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Major Incidents: Cohesive Cooperation between Security and Surveillance
(Room 119)
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Managing the Scam Factor: Casino Promotions (Room 120)
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9:15am-10:15 am | State of the Casino Design Industry: Where We Are, Where We Are Going (Room N102)
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On Time and On Budget: Facing Reality in an Unrealistic World (Room N107)

Rampage Shooters and Insider Threats: What Perpetrators Can Teach Us
about Casino Security (Room 119)

10:30am-11:30am

Adding Sizzle to the Steak: Amenities Design (Room N108) 12:45 pm - 1:45 pm
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Slot Machines: New Cheats, Scams and Manipulation (Room 120)

SECURITY & SURVEILLANCE

Renovation & Restoration: Making Old New Again (Room N107)
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Less than Lethal Weapons: Arming a Security Department (Room 119)

11:45am-12:45 pm

2:00 pm-3:00 pm
Casino Floor Layout: Variations Around the World (Room N108)
* Bronze Sponsor: Enfloor Cyber Threats: Hacking Slot Systems, Player Tracking and Other Applications

(Room 120)
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Roger Thomas (Room N113) 21st Century Terrorism: Lessons for Hotels, Casinos and Nightclubs (Room 119)
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2:15pm-3:15 pm | Encore! Encore!: A Cast Study of the Newest of the Wynn Resorts (Room N102)
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Now for Something Completely Different: How to Create Out-Of-The Box Special Events
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Cheating the Game: Baccarat A to Z (Room N103)
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